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摘  要 
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Watchdog, which is a popular term in mass media, means a guardian or defender 
against illegal practices. The media and journalists are compared to watchdogs 
because they are regarded as playing the similar roles as watchdogs in monitoring the 
society, timely informing the public of the unjust or illegal practices in governments 
or public services so as to keep the society on the right way to develop. 
In the past, the watchdog role was mainly played by the traditional media, such 
as newspapers, broadcasting media like radio or TV, while now internet is showing a 
power which the traditional media never had in watching the society in terms of the 
speed in information transmission, the convenience in interaction between the 
communicators and the audience, and the range in the access to the global audience, 
etc... 
However, we have found that the advantages of internet also have side effects 
when they are not used properly, while the advantages of the traditional media can 
make up to the internet for its lack of authoritativeness, trustworthiness, and 
professionalism. In this sense, therefore, the traditional media can not be replaced by 
the internet in playing a role as watchdog even if there is a tendency that traditional 
media seem to disappear in the future with the development of internet. 
This research focuses on the comparison of the roles played by the traditional 
media and the new medium in monitoring the society and discusses how the two kinds 
of media complement each other in their role-playing as watchdogs. The results are 
expected to be references for the integration of media which is underway in China. 
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第一章  绪论 
1.1 研究背景与目的 
1994 年，当人们以一种好奇的目光看待互联网在中国登陆的时候，并没有
意识到互联网的发展速度如此之快：至 2009 年 12 月，我国网民规模已达 3.84



















                                                             
① 引自中国互联网络信息中心《第 25 次互联网络发展状况统计报告》 
② 刘玉珠. 积极应对网络时代的挑战[J]. 求是，2005,(1) 
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就更晚。public opinion、public spirit 这类的词语一直到 18 世纪下半叶西方启蒙
运动时期才频繁出现。哈贝马斯认为，“公众舆论”是市民社会公众批判意识觉
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